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1: Introduction

Historical Overview:

The mechanical pencil came about in 1822 in Britain by the name of Sampson Mordan and
Gabriel Riddle. Between 1822 to 1874, more than 160 patents were registered pertaining to a
variety of improvements to mechanical pencils. The first spring-loaded mechanical pencil was
patented in 1877 and a twist-feed mechanism was developed in 1895. The 0.9 mm lead was
introduced in 1938, and later it was followed by 0.7, 0.5, 0.3. Even a 1.4 mm mechanism was
available, and 0.4 and 0.2 versions are now produced. Three Different lead thicknesses are
used, depending largely on users’ preferences. Generally, the most used leads for mechanical
pencils are 0.5mm and 0.7mm. By using such a width, most users will produce a distinct line,
allowing sharp writing and drawing. However, due to 0.7mm being thicker than 0.5mm, many
users prefer 0.5mm due to the sheer precision and fine trail it produces.

Mechanical pencils can be divided into two basic types, those that only hold the lead in
position and those that hold and propel the lead. The first category are typically referred to as
leadholders or clutch pencils. For those mechanical pencils that hold and propel the lead, there
are a number of different mechanisms:

Ratchet-based pencils, in which the lead is advanced by a button on either the end or the side.

The button pushes two or three small jaw pieces within the cap forward out of a ring that holds
them together as one.

“History of Leadholders”. Leadholders.com. 2008-01-0

The pieces separate, allowing the lead to advance. A small rubber device in the mouth of the
tip of the pencil, called a lead retainer, holds the lead in place as the jaws retract, preventing it
from either falling free of the pencil or riding back up into the pencil, until the jaws close around
the upper portion of the lead.

Another variation of the ratchet-based pencil requires shaking the pencil back and forth causing
a weight inside the pencil to operate a mechanism in the cap. A button may be present.
Another variation advances the lead automatically. In this design, the lead is advanced by a
ratchet but only prevented from going back into the pencil by a small amount of friction. The
nib is a spring-loaded collar that, when depressed as the lead is worn away, pulls out more
when pressure is next released.

Current Marketplace:

As for the packaging, a cardboard stock and a plastic coating placed over the product to be
hung on peg hooks. This ensures that the product is readily displayed. It is easy to stock up
and can be grabbed by any consumer without hesitation. Fourpoints’ main competition would
be pilot because Pilot is an already established brand. They are also very popular and trusted
throughout the world. In order for this product to sell, the fourpoints advertising campaign
would rely heavily on the selling and the brand recoginition.
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5: Corporate Image

The Logo

The logo is used in two design variations,
either on white or on orange. Do not alter or
change the design. Only use original data.
When reducing the size from the original,
make sure it is proportionally scaled down to
the smallest size of 0.5 inch.
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7: Color Palette

Corporate Color

The corporate fourpoints orange is used
for rendering of the corporate signature

and corporate image on brand oriented

communication pieces such as stationery
and signage.
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Type logo

ThelLogo may be displayed in orange with
black text on a white background or with a
white border and white text on an orange

background.

Financial Color

The financial purple is dominant as a masthead or
color bar on advertising, collateral, white papers,
case studies and other marketing tools aimed at
the financial market.
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Retail Color

The retail blue is suggestive of growth and
success. The blue family of hues is also

the strongest of the organic earth-tones
representing life, vitality and the regenerative
nature of the retail marketplace.




9: Typography

abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

abcdefghijklmnopqgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

abcdefghijklmnopqgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

abcdefghijkimnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

1234567890

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

1234567890

abcdefghijkimnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

1234567890

abcdefghijklmnopqrstuvuwryz
ABCDEFGHIJKLMNOPQRSTUVWRKYZ
1234567890

abcdefghijklmnopqrstuvwiyz
ABCDEFGHIJKLMNOPQRSTUVWRYZ
1234567890

abcdefghijklmnopqrstuvwryz
ABCDEFGHIJKLMNOPQRSTUVWHYZ
1234567890




11: Stationery

IDENTITY

The fourpoints logo creates a strong brand recognition. The fourpoints logo
acts as a unifying mark for artists around the world.

PAPER

The smooth texture meshes perfectly with a simple, smooth logo, as does

the bright white that brings out the clean, simple identity system. Rich but

not too yellow, the paper brings the system a time-honored, industrial feel.

PRINTING AND FINISHES

Il

LETTERHEAD (8.5 X 11)
» Strathmore Script Smooth, Soft White, 24lb (90 gsm)

¢ 2 Match Color

#10 ROUNDED SQUARE FLAP ENVELOPE (9.5 X 4.125)
e Strathmore Script Smooth, 100% PC White, 24lb (90 gsm)

¢ 2 Match Color

BUSINESS CARD (35X 2)
e Strathmore Script Smooth, Bright White, 130dtc (352 gsm)
» 2 Match Color




13: Product Views

Disecting the mechanical pencil

The image to the left and at the bottom shows the views
of the mechanical pencil and the parts that make it up. It
shows a cross section of how this product works. To the
left, the illustrations show the four lead holders and how
it is placed in the center of the mechanical pencil. The
illustrations also show the breakdown of the parts of the
fourpoints pencil.

The image at the bottom shows how to change the lead
inside the mechanical pencil.

1a. unscrew the middle part of the pencil
1b. replace the lead in the lead holder.
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15: Package Design

Retail Color

mily of hue
organic earth-tones representing li itality and the
regenerative nature of the retail marketplace.
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mechanical pencil .

Engineered
for precision
Ideal for
Professionals &
Students
4 different
lead sizes!
—— 03MM
0.5 MM
0.7 MM
0.9 MM
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fourpoints is better than one.

The fourpoints company is only as good as the product
behind it. We strive to lead the industry in manufacturing
creative tools. We also take pride in the product process
development ensuring that the fourpoints pencil is truly
unique mechanical pencil

how to change the lead

1a. twist the top half to unscrew

1b. replace the lead in the lead holder
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www.fourpointswriting.com fourpoints




17: Advertisements

Subway Ad

fourpoings
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Billboard Ad

all-in-one.
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Magazine Advertisement for PRINT Magazine

Magazine advertisement is the best way to showcase a product. The image
above is taken from a PRINT Magazine of November 2009 issue. Magazine
advertisements generate about 35% of profit if it is a succesful ad. This
particular ad is part of fourpoints’ campaign to increase the brand image.




19: Gift Items

1. Pencil case

i

The pencil case ensures a guarateed protection user fiendly.

from loss, theft or accidental damage. & [I l ", /@Kg\

Promotional item to hold the mechanical pencil.
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3. USB Flashdrive

Almost everyone uses some type of digital external media
to store any data. The 4GB fourpoints USB flashdrive is the
perfect promotional item for any occasion.




21: Corporate Website

www.fourpointswriting.com

The company website reflects everything about
the company itself. It displays every peice

of information about the company, and the
products. The orange color theme is carried
throught out the branding of fourpoints.

Website screenshots

a. splash page

b. products page

c. about page

d. promotional page

http.ww: urpointswri m ¢ [(Q~ Google

user friendly.

welcome to fourpoints
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Home  Products

Non Refilable Rolle Pens.
Permanent ink Rolle Pens.
Reflabie Roller Pens
GelInkpens

Liguid Gel Rollers: Enercel”
Ball Point Pens.

Automatic Penci
Automatic Drafting Penci
pencilRefils

Pen Refills

EnerGel Refils

Porous Paint Pens.

Fine Pencils  Promotional Products

About
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